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Mondi: Forward-looking statements disclaimer

This document includes forward-looking statements. All statements other than statements of historical facts included herein, including, without limitation, those regarding Mondi’s financial position,
business strategy, market growth and developments, expectations of growth and profitability and plans and objectives of management for future operations, are forward-looking statements. Forward-
looking statements are sometimes identified by the use of forward-looking terminology such as “believe”, “expects”, “may”, “will”, “could”, “should”, “shall’, “risk”, “intends”, “estimates”, “aims”, “plans”,
“predicts”, “continues”, “assumes”, “positioned” or “anticipates” or the negative thereof, other variations thereon or comparable terminology. Such forward-looking statements involve known and unknown
risks, uncertainties and other factors which may cause the actual results, performance or achievements of Mondi, or industry results, to be materially different from any future results, performance or
achievements expressed or implied by such forward-looking statements. Such forward-looking statements and other statements contained in this document regarding matters that are not historical facts
involve predictions and are based on numerous assumptions regarding Mondi’s present and future business strategies and the environment in which Mondi will operate in the future. These forward-

looking statements speak only as of the date on which they are made.

No assurance can be given that such future results will be achieved; various factors could cause actual future results, performance or events to differ materially from those described in these
statements. Such factors include in particular but without any limitation: (1) operating factors, such as continued success of manufacturing activities and the achievement of efficiencies therein,
continued success of product development plans and targets, changes in the degree of protection created by Mondi’s patents and other intellectual property rights and the availability of capital on
acceptable terms; (2) industry conditions, such as strength of product demand, intensity of competition, prevailing and future global market prices for Mondi’'s products and raw materials and the pricing
pressures thereto, financial condition of the customers, suppliers and the competitors of Mondi and potential introduction of competing products and technologies by competitors; and (3) general
economic conditions, such as rates of economic growth in Mondi’s principal geographical markets or fluctuations of exchange rates and interest rates.

Mondi expressly disclaims
a) any warranty or liability as to accuracy or completeness of the information provided herein; and

b) any obligation or undertaking to review or confirm analysts’ expectations or estimates or to update any forward-looking statements to reflect any change in Mondi’'s expectations or any events that
occur or circumstances that arise after the date of making any forward-looking statements,

unless required to do so by the Disclosure Guidance and Transparency Rules, the UK Market Abuse Regulation or applicable law or any regulatory body applicable to Mondi, including the JSE Limited,
the FCA and the LSE.
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HiGHLIGHTS




Delivering strongly — positioned for sustainable growth

SIRONG PERFORMANCE — GOOD MOMENTUM

e Strong sales volumes and rising prices
e Effective cost control
e Results up sequentially

INVESTING TUROUGH—THE—CYCLE

e Completed acquisition of Olmuksan
e Good progress made on capital investment projects
e Recently approved Corrugated Packaging expansions

SUSTAINABILITY AT THE CENTRE OF OUR STRATEGY

» Mondi Action Plan 2030 (MAP2030) launched
o Designing for the circular economy

o Innovating with our customers

5 {mondi
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Strong financial performance

cnmm—

% change % change
€ million H1 2020 H2 2020 pHEZ PR vs H1 2020  vs H2 2020
Group revenue 3,452 3,211 3,627 5% 13%
Underlying EBITDA 738 615 709 (4%) 15%
% margin 21.4% 19.2% 19.5%
Underlying operating profit 524 401 497 (5%) 24%
% margin 15.2% 12.5% 13.7%
Group ROCE 17.1% 15.2% 14.8%
Interim dividend per share (euro cents) 19.00 20.00

Results up sequentially with good momentum




Higher volumes and prices, rising input costs

Underlying EBITDA development

€ million
162 (160)
55 (67)
738
H1 2020 Sales Sales Costs Currency Forestry Other H1 2021
volumes prices effects fair value

8 {mondi



Good cash generation continues

Movement in net debt

€ million
201 45
(709) 140 -
80
286 L0 I
1,791 ‘ |
Investing in the business
Net debt at Underlying Working Capital Acquisition of Tax and Dividends Other Net debt at
31 December EBITDA capital expenditure Olmuksan interest paid paid 30 June
2020 2021

...supporting value accretive growth and

distributions to shareholders




Strong financial position

Net debt
€ million (net debt) and ratio (net debt to underlying EBITDA)

e Signed €750 million revolving credit facility

o Aligning financing with MAP2030

: 1 4x 1.5%
1.3x 1.3x 1.3x | '
i o Extending debt maturity profile
|
|
i e Strong liquidity of around €1 billion
|
|
i e Investment grade credit ratings (BBB+ / Baal)
|
|
|
|
|
|
|
| 2,004
2018 2019 2020 ! H1 2020 H1 2021

Net debt to underlying EBITDA

10 {mondi



Technical guidance

11

Incremental underlying EBITDA contribution from major capital investments

Capital expenditure

Depreciation and amortisation

Estimated impact of planned mill maintenance shuts

Working capital as a % of revenue

Effective tax rate

~ €50 million
Unchanged

€600 — 700 million
Unchanged

€400 — 450 million
Unchanged

~ €150 million
Up €10 million

12 - 14%
Unchanged

~ 22%
Unchanged

|

dm

2021
Guidance
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Strong performance and momentum .  Corrugated

Packaging

Underlying EBITDA and margin

€ million and %

e Very strong demand — Corrugated Solutions volumes
up 15%. Benefiting from:

27.6% 27.6% o eCommerce, consumer goods growth and recovery
in industrial

o Innovation, strong customer offering and ongoing
investment

e Containerboard prices up — tight global markets

e Good progress made in passing through higher paper
input costs to box prices

e Significantly higher input costs, strong cost control

268
H1 2020 H2 2020 H1 2021 e Completed Olmuksan acquisition

Underlying EBITDA margin

13 {mondi



Leveraging unique platform,

Underlying EBITDA and margin

€ million and %

Flexible

growing with customers Pache i

9
20.3% 19.6%

18.5%

271
H1 2021

H1 2020 H2 2020

Underlying EBITDA margin

14

e Strong volume growth

o Paper bags volumes up 11% — growth in all
regions

o Consumer flexibles benefited from improved
product mix and innovations

e Strong pricing momentum

o Price increases implemented in kraft paper
(where not fixed by contracts)

o Progress made in converting operations to pass
on significantly higher input costs

e Innovating to support our customers’ transition to
more sustainable packaging

{ﬁmondﬁ



B e

emand revovery, 7 \\l@lsr'neered
good progress on portfolio restructuring :

T
Underlying EBITDA and margin

€ million and %

<5 laterials

e Strong recovery in industrial and specialised end-uses
for functional papers and films

10.6%
9.3% 8.9% e Good progress made in personal care components in
response to declining volumes as a key product
matures
o Realigning the portfolio
o Restructuring
e Exciting opportunities to leverage coating technologies
to develop innovative sustainable packaging
38
H1 2020 H2 2020 H1 2021

Underlying EBITDA margin

{mondi
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Improved trading, gaining market share Uncoated

Fine Paper

Underlying EBITDA and margin

€ million and %

e Higher uncoated fine paper volumes, good

order books
21.2%

18.4%

143 e Market share gains across key regions
. 0

e UFP price increases implemented in Q2 and
early Q3

e Significantly higher pulp prices

e Negative y-0-y impact of maintenance shuts
and non-cash forestry fair value

149
H1 2020 H2 2020 H1 2021

Underlying EBITDA margin

16 {mondi






Our strategic framework

We drive value '\
accretive growth, |}

. SUSTAINABLY J

18 {mond'



Driving value accretive growth sustainably

Sustainability targets to 2030

CiRCULAR

DRIiVEN SOLUTIONS...

GREATED BY EMPOWERED

W @

Innovative packaging and paper
solutions that keep materials in
circulation and prevent waste

Commitments
Make our packaging and paper

solutions reusable, recyclable or
compostable

Avoid waste by keeping
materials in circulation

Work with others to eliminate
unsustainable packaging

19

An empowered and inclusive team
of colleagues who contribute to a
better world

Commitments

Build skills that support long-term
employability

Provide purposeful employment for all
our employees in a diverse and
inclusive workpace

Create an environment that enables a
positive work-life experience, valuing
our safety, health and mental
wellbeing

Built on Responsible Business Practices

Business Ethics & Governance | Human Rights | Communities | Procurement | Environmentalimpact

Refer to appendix for list of targets and commitments per action area

Mondi Action Plan

Q\) MAP2030

y . IAK:NG achnn 0N
f903)

ClLIMATE

Climate resilience through our
forests and operations for the
future of the planet

Commitments

Reduce our greenhouse gas (GHG)
emissions in line with science-based
targets

Maintain zero deforestation in our
wood supply, sourcing from healthy
and resilient forests

Safeguard biodiversity and water
resources in our operations and
beyond

‘mondi



Driving value accretive growth sustainably

Building on a successful track record

2020 performance — some key examples:

AR
!

RESPONSIBLE | 7 speciF

L= A iE WASIE S

SAFETY PERFORMANCE 6HG EmissioNs | FIBRE SOURCING | To LANDFILL ~ =

TRCR (per 200,000 hours worked) tonne per tonne of saleable production kg per tonne of saleable prodution
230 reduct 2% reciuct courcea e 25% reduct
0 reduction vs 2015 0 reduction vs 2014 sourced fibre 0 reduction vs 2015
0 0 0
g 8/) reduction vs 2005 lrg A) reduction vs 2004 certified forests 63/) reduction vs 2005
2004/2005 were the baseline years of Mondi’s 1st set of sustainability commitments while 2014/2015 are the baseline years for the Group’s 2020 commitments
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Invest in assets with cost advantage

Investing for growth in structurally attractive packaging markets

Corrugated
Packaging

Engineered &
Materials

STRENGTHEN NiCHE
POSITIONS

21

LTS

Flexible ‘ Net investment? Underlying EBITDA?
Packaging .\ 5-year history (H2 2016 — H1 2021) H1 2021

-

N

“Uncoated
Fianaper

o Corrugated o Flexible Engineered o Uncoated
Packaging Packaging Materials Fine Paper

MAINTAIN
COMPETITIVENESS
OMP l l 1 Net investment calculated as capex plus acquisitions less depreciation and disposals ’

-
2 Underlying EBITDA split excludes corporate costs ‘mOﬂd'



Invest in assets with cost advantage

Leveraging cost-advantaged pulp and paper production footprint

Current projects — more than €750 million

(& ]5

8% increased capacity Lower production
when in full operation costs

B
163 3

T

Improved
Enhanced : P
o . environmental
efficiencies )
footprint

{mondi



Invest in assets with cost advantage

Investing in converting to support growth in structurally
attractive markets

Mondi’s sales volume CAGR
LTM to June 2021 vs LTM June 2016

S-year CAGR _4 r e Enhancing our product and service offering
+/%

o eCommerce

+3% o Sustainability

+2%
o Enhancing customer brand value

e Expanding geographically

e Improving efficiency and reducing conversion costs

Consumer Paper Corrugated
flexibles bags solutions

23 {mondi



Invest in assets with cost advantage

UFP: Strongly positioned

Leading player

e Leading market positions
o Europe
o CIS
o Southern Africa

e Gaining share in all key markets

e Leveraging integrated asset base
to grow in packaging

24

Strong cash generatirc—)n
through-the-cycle o

Cost-advantaged

asset base

2/3rds of portfolio in lowest
industry cost quartiles

Underlying EBITDA / capital expenditure

o Integrated and cost-advantaged

2017 2018 2019 2020 H1 2021

» Broad product portfolio with
Neusiedler focused on premium
grades

Underlying EBITDA > capex by
more than €1.1 billion since 2017

‘mondi



Partner with customers for innovation

Unique platform — partner of choice

Eceseluliony

Mondi’s customer-centric approach to sustainable packaging

REPLACE = RECYCLE

PLASTIC wher wegul

25
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Partner with customers for innovation
Alternative to plastic pallet wrapping
cEm—

Advantage StretchWrap

e Innovative paper-based pallet wrapping
o Responsibly sourced renewable fibres

o Recyclable

e Developed in cooperation with machinery
supplier (ACMI) and customers

e Potential to replace more than 10,000
tonnes of plastic for every 1% of EU pallets

26 ‘mondi



Partner with customers for innovation

eCommerce paper-based solution

MailerBAG

e Innovative paper-based eCommerce mailer

o Complementing corrugated packaging portfolio

o Fully recyclable

o Easy to open and convenient return features

e Investing to upscale production to 350 million bags
per annum to meet growing demand

27




Partner with customers for innovation
Eliminating polystyrene, optimising transport
o
MonoCorr Box

e 100% corrugated, 100% recyclable

e Solution for global shipping of
Warmhaus boilers

e Eliminates polystyrene inserts
e Optimises transport

o Corrugated inserts use 90% less space
when sent to customer

o 14% reduced box height increases
pallet capacity for distribution by 20%

1685 MATERiMLS <

. TN
%551

3T
¥L

e Further opportunities for multiple
applications

P San” ¥ ST JORRDE
Y S - ”

-

: 1._ | st
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Partner with customers for innovation

Paper-based packets for Unilever’s Colman’s Meal Makers

* Close collaboration with
blue chip customer

—* Functional paper solution:
85% paper with ultra thin functional plastic layer

—* Eliminates aluminium and reduces plastic content

450¢ sausages
2 onions
115¢ mushrooms
1 red pepper (optional)

» New recyclable solution replacing
prior complex structure

29 {mondi



Partner with customers for innovation

Fit-for-purpose recyclable flexible plastic packaging

HiCl MATERIAL EFFIGIENCY

Primary packaging weight
Based on packaging 400 grams of pasta sauce?

f ] 10
Pouch grams

54 BarrierPack EnvelopeForm
s S S

e Protect and preserve products

SN ) =) 5 S) 5) S) 5] 5) S) S it « Extend shelfife
@@@@@@@@@@ o e Prevent food waste

| | e Mono-materials — design for recycling
1 Source: Flexible Packaging Europe

30
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Delivering strongly — positioned for sustainable growth

SIRONG PERFORMANCE — €00D MOMENTUM

INVESTING TMROUGH—TWE—CYCLE

SUSTAINABILITY AT TWE CENTRE OF OUR STRATEGY

fmondi
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Mondi at a glance (2020)

Corrugated Packaging Flexible Packaging Engineered Materials Uncoated Fine Paper

Segment €1,879m €2,667m €801m €1,485m
revenuel (27%) (39%) (12%) (22%)
Underlying . . . .
EBITDA €518 million €519 million €80 million €266 million
ROCE 22.5%

7.5% 11.3%

! 7

e

o

Products Q d

End uses Consumer Consumer Consumer
and retail? ‘ and retail? ‘ and retail?

@® Building and construction ® Paper for home, office and
professional printing

rt
| B
%4 [ it
b < 2
(7T
< =
e
= -~
eace

1. Segment revenues and related percentages before elimination of inter-segment revenues

2. Includes consumer non-durables, e-commerce and other retail applications Chemicals, industrial,

34 agriculture and other Market pulp and other {mond'.



Leading market positions

CORRUGATED
PACKAGiNG

FLEXIBLE
PACKAGiNG

#] virgin containerboard #] kraft paper producer
producer in Europe globally
#] containerboard producer #] paper bag producer in
in emerging Europe

Europe and a global leader

INGINEERED—— INCOATED
MATERIALS-— I FiNe PAPER

commercial release liner #1 uncoated fine paper supplier
producer in Europe in Europe (including Russia)

2 corrugated solutions producer 3 consumer flexible packaging
in emerging Europe producer in Europe
#e | ing E # ducer in E

Refer to the end of this document for market position sources and definitions

35

extrusion coatings #] uncoated fine paper
producer in Europe producer in South Africa

{mondi



Mondi Action Plan 2030 commitments

Commitments

Make our packaging and
paper solutions reusable,
recyclable or compostable

Avoid waste by keeping
materials in circulation

Work with others to
eliminate unsustainable
packaging

@CiRWMR

ORIiVEN SOLUTIONS...

Innovative packaging and paper solutions that keep
materials in circulation and prevent waste

Targets

100% of our products are reusable,
recyclable or compostable by 2025

Eliminate waste to landfill from our
manufacturing processes

Progress made through our
partnerships and stakeholder
engagement activities every year

Baseline 2020 for all commitments unless otherwise stated

Qrioelt.

An empowered and inclusive team that contributes

to a better world

Commitments

Build skills that support
long-term employability

Provide purposeful
employment for all our
employees in a diverse
and inclusive workplace

Create an environment
that enables a positive
work-life experience,
valuing our safety, health
and mental wellbeing

Targets

Enable our employees to participate
in upskilling programmes

Achieve 90% Purpose Satisfaction
score in our employee survey

Achieve 90% Inclusiveness score in our
employee survey

Employ 30% women across Mondi

Zero fatalities and life-altering injuries

15% reduction of total recordable
case rate

Support our employees in pursuit of
a work-life experience that enhances
their wellbeing

Operations to drive awareness of and
take measures to improve health and
mental wellbeing

36

For more details please visit:

TAKiNG ACTiON ON

CLIMATE.

Climate resilience through our forests and operations
for the future of the planet

Commitments

Reduce our GHG emissions
in line with science-based
targets

Mai N

zero def

in our wood supply,
sourcing from healthy
and resilient forests

Safeguard biodiversity
and water resources in our
operations and beyond

www.mondigroup.com/MAP2030

Targets

Reduce our Scope 1and 2 GHG
emissions by 34% per tonne of
saleable production by 2025 and 72%
by 2050 from the 2014 base year

Reduce Scope 2 GHG emissions by
39% per MWh by 2025 and by 86% by
2050 from the 2014 base year

Set a science-based Scope 3
reduction target by 2025

Maintain 100% FSC certification in our
own forestry landholdings

100% responsibly sourced fibre with
75% FSC- or PEFC-certified fibre
procured by 2025 and the remainder
meeting the FSC Controlled Wooed
standard

Implement leading forestry measures
to ensure productive, healthy and
resilient forests

Conduct water stewardship and
biodiversity assessments at our mills
and forestry operations by 2025, and
implement required actions to address
the findings by 2030

(’\J MAP2030

Mondi Action Plan

(mondi



Mondi recognised as a leader in sustainability

A few external benchmark examples:

MSCI
}}CDP ESG RATINGS
DISCLOSURE INSIGHT ACTION [ccc[ B | BB ]BBB{ A I AA m
A LIST
2020
CLIMATE FORESTS WATER TO p q u artl | e
in the Paper & Forest
One of only 10 Products industry
companies globally with a

CDP Triple A rating

Making a real contribution to the UN SDGs

B CLEAN WATER
AND SANITATION

8 Tamcaon B esismens BUIE m 13 i 15 Hmﬁuuuﬁ
1l {LI0|D| &

37

g

PLATINUM

2020
.\ ecovadis
A !g:;rﬁginability

Top 1%
in our sector for 5
consecutive years

{mondi



A unique platform to deliver

High < — -~ Renewable

~
High ’&2 Recyclable ,Q<)

Barrier functionality

O U T &

Moisture Grease Mineral Oil

Added
barriers

Material

SUSTAINABLE 50LUTIONS

38

Barrier

films

_> Low
ﬁ Low

High

PLASTIC
whew W 'mondi



Wm — a few examples:

GORALTRAY ENVELOPEMAILER

>

A fully corrugated alternative to plastic fruit A 100% renewable, recyclable and highly
punnets and plastic foil wrapping protective corrugated alternative to plastic mailers
that use bubble foil protective padding

FULLY RECYCLABLE PAPER BAG FOR RiCE RECYCLABLE MONO—MATERIAL PET FoOD SOLUTION
L WOLE

4 WILDERNESS

CRIMSON SUNSET

S -~

N
A 100% recyclable paper rice bag that replaces A fully recyclable, mono-material
plastic while continuing to meet food shelf life alternative — maintaining vital barrier
preservation and industry regulations properties and aesthetics '

39 ‘mondi



Pulp and paper capital investment programme

Expected to increase pulp and paper production by around 8% when in full operation

Ramping up neW '
containerboard machine at
Ruzomberok (300ktpa)

: Débbrt'tlenecking Modernisation of
of Syktyvkar Richards Bay

40 {mondi



Integrated value chain (2020)

Pulp?
) - &= g 0.5 mt
Mondi managed forests Internally procured wood? Pulp
Annual allowable cut 4 million m3 4.5 mt
9 million m3 Externally procured wood N Containerboard?
14 million m3 ‘ 1.6mt

Paper for

Corrugated solutions
1.8 bn m?

=T >
S————]
=
Containerboard 5 |
. ox plants
recycling 2.5 mt P
1.3 mt ® Kraft paper3
—->> (] >
G 0.3 mt
Kraft paper Paper bags
1.1mt > 5.4 bn bags
Consumer flexibles
. 2.5 bn m?
ReSin, films and Converting p|ants 5 Engineered materials
other raw materials 5.1 bn m?
R Uncoated fine paper
1. Due to commercial, logistic and sustainability considerations, the actual wood procured from our -
managed forests was lower than the annual allowable cut 1.4 mt
2. In addition to the 1.4 mt of uncoated fine paper, the Group also produced 0.2 mt of newsprint
3. Pulp and packaging paper net exposure Uncoated fine paperz
1.4 mt ‘

a ‘mondi



Our cash flow priorities remain unchanged

G
\ Maintain our strong and stable financial position

‘\ and investment grade credit metrics

Grow through selective capital investment opportunities

Free cash
flow priorities

Support payment of dividends to our shareholders

/

e
SIRATEGC FLEXIBILiTY AND OPTiONS FOR GROWTH

42 {mondi



Dividends in line with our policy

Dividends declared
euro cents per share

19.00

20.00

2016 2017t 2018 2019 2020

Interim dividend ®Final dividend < Dividend cover
1. Excludes the 2017 special dividend
of 100 euro cents per share

Dividend policy unchang_éd

Targeted cover range of 2-3x on average over the cycle

43
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Containerboard

Key paper and pulp European selling prices

I
Containerboard and OCC Sack kraft paper Pulp and UFP
€/tonne Prices indexed to June 2016 €/tonne
950
1.30 900
900 200
1.20
800 160 800
1.15
700 1.10 750
120
o
600 3 1.05 700
© 00
80 L 650
500 0.95
600
0.90
400 40 550
0.85
300 0 0.80 500
June June June June June June June June June June June June June June June
2016 2017 2018 2019 2020 2021 2016 2017 2018 2016 2017 2018 2019 2020 2021
=== Unbl hed k kraft -E A4 B-co e Pylp (BHKP
== Unbleached kraftliner == \\Vhite top kraftliner nbleached sack kralt paper - Europe by P )
Recycled containerboard Semi-chemical fluting
==« OCC (right hand side)
Source: Fastmarkets FOEX for Containerboard, OCC, Pulp and UFP. Fastmarkets RISI for semi-chemical fluting (average of France, Germany, Italy and Spain prices). Mondi for sack kraft paper. '

44
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Input costs

Variable costs

€ million
2,100
700 —- - -—
0
H1 2020 H2 2020 H1 2021
= Pulp = Paper ® Wood = Paper for recycling = Energy Chemicals = Plastics Other variable costs

45 ‘mondi



Fixed costs

Fixed costs (excluding special items)

€ million
1,200 25.0%
24.0% 23.8%
900
600
300
0
H1 2020 H2 2020 H1 2021
Depreciation, amortisation and impairments Other net operating expenses
mmm Personnel costs === Maintenance and other indirect expenses

—Fixed costs excluding depreciation, amortisation and impairments as a % of revenue

16 {mondi



Production volumes

cnmm—
- % change % change
H1 2020 H2 2020 SHRZZhE vs H1 2020 vs H2 2020
Containerboard '000 tonnes 1,304 1,221 1,328 2% 9%
Kraft paper '000 tonnes 595 550 627 5% 14%
Uncoated fine paper '000 tonnes 706 716 789 12% 10%
Newsprint '000 tonnes 86 83 95 10% 14%
Pulp '000 tonnes 2,322 2,162 2,281 (2%) 6%
Internal consumption '000 tonnes 1,987 1,780 2,005 1% 13%
Market pulp '000 tonnes 335 382 276 (18%) (28%)
Corrugated solutions million m2 855 916 1,008 18% 10%
Paper bags million units 2,701 2,734 2,971 10% 9%
Consumer flexibles million m2 1,340 1,132 1,320 (1%) 17%
Engineered materials million m2 2,668 2,400 2,519 (6%) 5%

47 {mondi



Exchange rates

% change % change
vs H1 2020  vs H2 2020!

H1 2020 H2 2020 H1 2021

Closing rates against the euro

South African rand 19.44 18.02 17.01 13% 6%
Czech koruna 26.74 26.24 25.49 5% 3%
Polish zloty 4.46 4.56 4.52 (1%) 1%
Pound sterling 0.91 0.90 0.86 5% 4%
Russian rouble 79.63 91.47 86.77 (9%) 5%
Turkish lira 7.68 9.11 10.32 (34%) (13%)
US dollar 1.12 1.23 1.19 (6%) 3%
Average rates against the euro
South African rand 18.31 19.21 17.52 4% 9%
Czech koruna 26.33 26.57 25.85 2% 3%
Polish zloty 4.41 4.47 4.54 (3%) (2%)
Pound sterling 0.87 0.90 0.87 — 3%
Russian rouble 76.67 88.61 89.55 (17%) (1%)
Turkish lira 7.15 8.94 9.52 (33%) (6%)
US dollar 1.10 1.18 1.21 (10%) (3%)
1. (Weaker/devaluation of currency against euro) / Stronger currency against euro '

18 ‘mondi



Sources and definitions

Mondi region definitions

Europe — Europe including Russia and Turkey

Emerging Europe — Albania, Armenia, Azerbaijan, Belarus, Bosnia and Herzegovina, Bulgaria, Croatia, Cyprus, Czech Republic, Estonia,
Georgia, Hungary, Latvia, Lithuania, Macedonia, Malta, Moldova, Montenegro, Poland, Romania, Serbia, Slovakia, Slovenia, Turkey, Ukraine

Sources for market position estimates

Virgin containerboard (Europe) (including kraft top liner) based on capacity — Fastmarkets RISI and Mondi estimates
Containerboard (emerging Europe) based on capacity — Fastmarkets RISI and Mondi estimates

Kraft paper (Global) based on capacity — Fastmarkets RISI and Mondi estimates

Corrugated solutions (emerging Europe) based on production — Henry Poole Consulting and Mondi estimates

Paper bags (Global & Europe) based on sales volume — Eurosac, Freedonia and Mondi estimates

Consumer flexible packaging (Europe) based on sales — PClI Wood Mackenzie

Commercial release liner (Europe) based on sales volumes — Alexander Watson Associates and Mondi estimates
Extrusion coatings (Europe) based on Mondi estimates

Uncoated fine paper (Europe) based on sales volumes (llim JV considered separate from IP) — EURO-GRAPH, EMGE, Fastmarkets RISI,
Pulp and Paper Products Council, Bumprom/SBO and Mondi estimates

Uncoated fine paper (South Africa) based on Mondi estimates

19 ‘mondi






